Cool & Connected

Rural Trends and Regionalism
in Bridging the Digital Divide
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Broadband and
Community Development

America is re-centering. This is good.

Broadband can reinforce this. It is both infrastructure
and amenity.

We are piloting new planning assistance: Cool &
Connected.
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SMALL TOWN DEVELOPMENT
OPTION 2




DEVELOPMENT CHOICES:
FACTORS TO CONSIDER

Economic opportunities

Protection of natural resources

What kind of place will attract and retain young
people?



CooL & CONNECTED

Planning assistance to help communities come up with
strategies to leverage broadband to revitalize
downtowns & neighborhoods.

We want to help communities focus development in
existing neighborhoods and make them walkable,
connected and economically vibrant.

Focusing development on traditional main streets and
existing neighborhoods is good for the natural
environment, good for people, and good for local
economies.



CooL & CONNECTED

Use internet service to create places that people
want to be.

Don’t wait for perfection. Use what you got. (Or
what you will get.)

Revitalize downtowns, main streets, and existing
neighborhoods -- especially in rural areas.



CooL & CONNECTED
EXAMPLES OF BROADBAND + PLACE

Use broadband service to retain, expand, and attract
businesses on main streets and in existing rural
communities.

Combine internet service with other local amenities to
attract new investors, visitors, and residents.

Develop or market downtown Wifi zones.

Extend broadband service beyond anchor institutions in
ways that promote main street development.

Select centrally located anchor institutions or community
facilities that will receive broadband service.



DANVILLE, VIRGINIA
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Implemented strategy pairing
downtown revitalization, broadband
infrastructure, and workforce training
to overcome these issues



DANVILLE, VIRGINIA
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How to attract young people & bring workers e W
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Public space enhancements and catalytic public and ! | g &
private projects paired with broadband infrastructure A |

Redeveloped warehouses into live-work spaces with i T
office space, condos, and loft apartments

New park, pavilion, and riverfront trail

Pedestrian plaza at intersection of three areas
Streetscape improvements

Built network out to provide access for all buildings

Free public wifi zone




MODEL PROGRAM
Local Foods, Local Places
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Delta Regional Authority (DRA)
Appalachian Regional Commission (ARC)

Local Foods, Local Places helps communities
B ORA & ARC Overlap

create walkable, healthy, economically vibrant
neighborhoods through the development of local B e Ll Eood e P aa
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food systems.
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* Understand context

* Refine the problem statement

* Customize agenda and
materials

* Assemble relevant case
studies

* Coach community on
stakeholder participation

'\

* Conduct community tour

o Affirm vision

* Assess assets, challenges

* Brainstorm what needs to happen to
realize the vision

» Set specific goals/objectives

* Establish manageable short term and
long term action steps to meet
objectives
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* Write action plan

¢ Follow up calls

* Mobilize resources
e Align funding




CooL & CONNECTED
SCHEDULE

Pilot round call to communities closed February 2016.
Partner communities now being selected.

Spring-summer-fall 2016: working with partner
communities.

Additional round of partnerships expected in the
coming year.

To stay informed, subscribe to EPA Smart Growth
Listserve: smart growth list serve-
subscribe@lists.epa.gov.
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