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Local Economic and Development Reports

EDB Home
* About EDB

EOE Events The Sonoma County Ecenomic Development Board, in partnership with cur research partners, is pleased to present many economic reports related to the state of Sonoma County's econcmy

Local Economic &t and business development.
Sanoma Caunty at

@ Business Barometer
Live, Work and Pla = . = . . .
e Harken The Business Barcmeter report provides an everview of Sonoma County's quarterly economic performance.

Community Resou R
© Business Confidence

EDB Programs Ow The purpose of the Business Confidence report is to gauge local business executives” perceptions of current and future economic conditions within the county and naticnwide.
* Business Resouree @ City Information Reports
® Ghate of the Caunt The Senoma County Economic Development Board (EDE), in partnership with numercus City Councils and Chambers of Commerce, is pleased to present a new series of City
Information Reports for each of the nine incorporated cities in Sonoma County.

Mewswairthy
© Demographic, Workforce and Education Reports

The Demegraphic, Workforce and Education Reports offer information regarding residents and communities in Sonoma County. Mest reports are released annually.

Contact Us

¥ Social Media Chan

Find uson
Facebook The Senoma County Beard of Supervisors reiterated its commitment te a strong and vibrant local economy by adepting the Economic Development Strategy and Jobs Plan in 2011.

|Linlnedﬁo @ Forecasts
The EDB works with Chris Thernberg, Beacen Economics, and Steve Cochrane, Moody's Ecenomy.com to provide economic forecasting for the county. The most recent reports and
presentations are available here.
© Industry Sector Reports
The Industry Insider Sector Reports profile leading industries in Sencoma County and previde infermation on economic performance and future outleck. Industries that have been
prefiled include health, construction, wine, food processing, technolegy, tourism, financial, real estate and creative industries. Most reperts are released annually.

© Local Economic Report
The Lecal Economic Report provides an economic overview which includes histerical performance, current trends and forecasts related to employment, industries, migration patterns,
ecenomic output and income in Senoma County.

@ Scnoma County Connections
Sonema County Cennections is a relocation guide that includes information for individuals interested in relocating to Senocma County.

@ Scnoma County Craft Beverage Report
The Senoma County Economic Development Board is pleased to present the Sonoma County Craft Beverage Report. This report offers economic insight on Senoma County's craft
brewery, distillery, and cidery businesses and identifies opportunities for growth.

@ Scnoma County Indicators
The EDB produces two annual reports on the state of the county using select indicaters on the society, economy, workforce, health, tourism and environment. The first is an abridged
version released in January and the second is a mere comprehensive report released in late Spring.

@ Special Reports
The EDB works with cur partners te provide a variety of reports about Sonoma County as they become necessary. These reports can be found in the special reports section.

http://edb.sonoma-county.org/content.aspx?sid=1033&id=1693
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Lesson One:

Data is a value-added service that people
will pay for and passes the market failure
test for justifying public sector role.
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Productivity vs. Compensation

1948-1973: i 1973-2013: 2013:
Productivity: Up 96.7% i Productivity: Up 74.4% 243.1%
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Economic Policy Institute

http://www.theatlantic.com/business/archive/2015/02/why-the-gap-between-worker-pay-and-productivity-is-so-problematic/385931/



Lesson Two:

Data trumps “frameworks.”
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Lesson Three:

Use data to tell good stories & inspire,
but it must be actionable at regional
& local levels to maintain buy-in.
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Think Brilliant
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E* D 1*A A bureau within the U.S. Department of Commerce

U.5. ECOMOMIC DEVELOPMEMNT ADMINISTRATION

ABOUT HOW TO APPLY FUNDING OPPORTUNITIES CASE STUDIES

Overview
Content 3/3/15: Recording Now Available for CEDS Content Guidelines Webinar
Summary Background
SWOT Analysis The Comprehensive Economic Development Strategy (CEDS) contributes to effective economic
development in America’s communities and regions through a locally-based, regionally-driven
Strategic Direction/ economic development planning process. Economic development planning - as implemented
Action Plan through the CEDS - is not only a cornerstone of the U.5. Economic Development Administration’s

(EDA) programs, but successfully serves as a means to engage community leaders, leverage the

Evaluation Framework . . . . : : . :
involvement of the private sectar, and establish a strateqgic blueprint for regional collaboration.

Economic Resilience The CEDS provides the capacity-buildingl foundation by which the public sector, working in
conjunction with other economic actors (individuals, firms, industries), creates the environment for
Format regional ecomomic prosperity.
Preparation Simply put, a CEDS is a strategy-driven plan for regional economic development. A CEDS is the

result of a regionally-owned planning process designed to build capacity and guide the economic
prosperity and resiliency of an area or region.2 It 1s & key component in establishing and
[ B RTINS N, maintainina a rohust economic ecnsvstem by helning to huild reainnal canacity ithrouah hard and

Equivalent/Alternative Plans

http://eda.gov/ceds/


http://eda.gov/ceds/
http://eda.gov/ceds/
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Six Pillars™
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SECURING FLORIDA’S FUTURE, TOGETHER



REPORTS RESOURCES CONTACT

OR0DA HIGIMAL
COUMOLS ASSOOATON

FLORIDA ECONOMIC DEVELOPMENT DISTRICTS

OR

Select one of the
SIX PILLARS

to explore the statewide data

Get Started
SELECT A REGION

Click the map to begin FLORIDA 2013

evaluating regional data CIVIC & GOVERNANCE SYSTEMS
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Region 2000 Local

Economy Dashboard

OVERVIEW

Welcome to the Region 2000
Local Economy Dashboard.
This website provides a
shapshot of how the local
economy is performing in
Virginia's Region 2000, a 2,000
square mile area composed of
the city of Lynchburg; the
counties of Amherst,
Appomattox, Bedford and
Campbell; and the towns of
Altavista, Amherst,
Appomattox, Bedford, and
Brookneal.

The Dashboard provides
independent and objective data
on how the Region 2000
economy is performing in six
key areas. It covers recent
trends and will be updated on a
regular basis. It is designed to
track local economic
performance and to spark local
conversations about building a
more competitive regional
economy.

Parfarmanca Indicrator Waw

ENTREPRENEURSHIP REGIONAL QUALITY

& INNOVATION EQUITY OF LIFE

Regional Performance Indicators

TALENT DEVELOPMENT
¥ Educational Attainment Rates
4 High Sch ents Particif
areer and Techn Educat
Prog
¥ High Sch e Post tion
‘f‘ : e e R ] =

ENTREPRENEURSHIP & INNOVATION

€« New Business Starts
&> Stage |l Establishments

4 Small Business Innovation Research
(SBIR) Grants

&> STEM Employment
«» Broadband Access
¢> Churn Rate
http://region2000dashboard.org/



A Regional Comprehensive Economic

Strategic Plan
For Southern Development Strategy

V"—glnl a m CEDS REPORT § PERFORMANCE DASHBOARD J§ RELATED TOPICS ] CONTACT

Southside Planning District Commission

http://www.sovaeconomy.com/

Vision

A sustainable, diverse economy that
promotes a skilled workforce for 21st
Century employment sectors including
3 advanced manufacturing, modem
R R N aariculture healthcare and



http://www.sovaeconomy.com/
http://www.sovaeconomy.com/

EDA Guidelines = Plan Outline

m Vision Statement } Why Summary
m Call to Action background &

SWOT analysis

= SMART Goals } What Evaluation

framework
= Strategies } How | Strategic direction
m Actions & action plan




I. Executive Summary

£LDO

a. Vision Statement NATIONAL ASSOCIATION OF DEVELOPMENT ORGANIZATIONS

19

What is [EDD]?
What is a CEDS?

he “call to action”

Why are you doing this?—

* Economic Conditions/SWOT Finding #1
* Economic Conditions/SWOT Finding #2
* Economic Conditions/SWOT Finding #3

What will you accomplish?

*  SMART Goal #1
*  SMART Goal #2
*  SMART Goal #3

How will you do it?

*  SMART Goal #1 — Strategy or Project
* SMART Goal #2 — Strategy or Project
* SMART Goal #3 — Strategy or Project

5.M.A.RT.

Goals should be used for eack critical condition and
should be specific, measurable, achicvable, refevant and

time-based.

Executive Summary

A Comprehemsive Fooaomic Development Strategy (CEDS)
is more than 2 mandatory report for opening doars to
fecleral fanding, especially theough the 115, Economic
Development Administration [EDA]. It should be an
opportunity to formulate efective strategies that transform
a regjian’s ecomomy by creating ar retaining wealth and
increasing prosperit

Hioweves, too often a CEDS is perceived a5 a compilation
of the region’s aceds and wish fist of propascd projects,

= Which conditions are important?
* Which trends need to be reversed?
» Which assets are available to be leveraged?

+ How will a strategry help achieve the cconomic vision?

Examples of critical conditions hampering ecomomic
growth inclade high levels of paverty, low average wages,
low educational attainment, cut-migration of healthcare
services, aging workforce, and below-average broadband
demandisprediaccess.

Taking the critical conditians ieto account, a growing
number of regicnal ccomomic develepment palicy makers,
practitioners, and stakehedders are adopting the necessary
discipline t etablizh best practice perfarmance metrics o
guicle their CEDS d destgn, and i i
path.

To be effective, the CFDS cannot focus solely on what

weithout an analysix of the trends and conditions that impact
a region’s current ecomomic landscape and without aset-
based strategies to improve thess conditicns. And too often,
the CEDS focuses an the mumber of jobs created, while
failing to recognize that nat all jobs have equal value.

T foster meaningful scomomic development, the national
network of 380 EDA-designated Fconomic Development
Diistricts [EDDs) should strive for 2 more sophisticated
appraach to setting, measaring and meeting goals than
simply counting job growth, which does nat accurately
determine whether a region is growing its economy in the
right direction.

What is the “right” direction? It iz job growth that is in
balance with 2 camprehensive vision that leverages the
wmique assets of a regicnal ecenomy. A balanced approach
to ecomomic development alen focses on wealth creation
ard retention, improving quality of place, fostering 1 cimate
of innovation, and growing overall regional prosperity.

This is why job growth is cnly cac metric used by ViTAL
Ecomoemy in 2 broader, yet targeted ses of indicators called
performance metrics.

Crawing the right kinds of jobs reqaires 2 region to set

its commanity and econcenic development conditions in
comtext. This involves anderstanding and measaring trends,
defining the region’s current sconomic conditions, and
establishing measurable goals. As every region is unique,
each region should use tailored and slightly different
miasures. These metrics shoald address:

a region lacks or nesds. Bt must also focus an a region’s
unique assets and competitive advantages, as these will
drive future econcenic success. To Fully leverage a region's
unique tangiblk and intangible asiets as the foundation far
transformative economic strategics, it i vital for regions
to h t it yet also st b
5.M_AR.T. goals tw monitor progress and adjust strategies
and tactics a5 needed.

“This white paper discusses hw performance metrics can

be el to create a mare effective CEDS for a regional
ecomamy. It includes real life examples of how performance
maerics have been ussd by variaus Eeonomic Developmen
Disaricts {EDDs) and ather regivns assisted by ViTAL
Econamy b address unigae conditions and transform their
regiom's ecanamic performance. It alsa demonstrates how
performance metrics are the first critical step in creating
meaningful strategies in 2 CEDS and how they can improve
an economic region's ability to meet the new NADHY's Seven
Principles of CEDS Standards of Excellence {Appendix A).

“We will no longer think, think, think; we
will think and act, and get results.”

Michael Aube, President
Eastern Maine Development Corporation

4 | Performance Metrics Matter

Performance Metrics Matter

http://www.nado.org/performance-metrics-matter/




Disconnects and Lack Of Cohesion SeVEDS Mission Statement SeVEDS exists to
reverse the economic decline of the Southeastern

Throughout the CEDS development process, Vermont region.

two themes have consistently risen to the top—
lack of cohesion within the region and the insular
disconnectedness of the entire region. In many ways,
Southeastern Vermont can be viewed as a collection
of unconnected silos of good, which if properly

SeVEDS Vision Statement Southeastern
Vermont will have an economy that generates
long-term growth and prosperity and that improves

connected have the potential to become centers of quality of life and sustains our quality of place.
excellence. It has also been accurately noted that the

region is neither well connected within and across Today, SeVEDS is led by a twenty-member board of
the region nor connected to the surrounding areas directors representing public, private, and non-profit
of Vermont, southwestern New Hampshire, or organizations from across the region.

western Massachusetts.
Executive Committee
Southeastern Vermont Economic Development Chair Jenna Pugliese (Stratton Mountain)

Strategies (SeVEDS) endeavors to solve these

" '% e : problems of lack of cohesion and disconnectedness. Vice Chair Patrick Moreland (Town of Brattleboro)

» [ ) ’ There, are, however still significant barriers. Treasurer Drew Richards (Richards Group)

G’ FARMEkS > Northern areas of the region are more connected Bt s G
East-West to Manchester and Springfield than T s
_ _ North-South to Bellows Falls or Brattleboro. “The (Pt S Yooy Chubien of Cammmercy)

Aver?ge i Yvorkers, adjusted for Valley” (Wilmington, Dover) is equidistant between
!nﬂauon, yres lowar I 20Uk than thiey Wers Bennington and Brattleboro. Additionally, even Standing Committees
in 1970. within the region many communities of interest and Post VY committee chair Stephan Morse

Per capita income nearly doubled between 1970
and 201 I, but much of that growth was from

organizations remain disconnected. The underlying z : :
challenge is the marked lack of a history or culture (Retired. Windham Foundotion)

rents, investments, and transfer payments, of collaboration and the extremely strong culture of Windham Region Young Professiona
not wages. looking inward to the local town or village rather than committee chair Jenna Pugliese
a central county or regional convening entity. (Stratton Mountain)

o Communications committee chair
What is SeVEDS? Julia Sorensen (Brattleboro Retreat)
SeVEDS started in 2007 as a small group of le = LNy )
from across the region looking to ifnprgve b':z?azband Maysiopmae: foli Swectnphie (RDOC Stoyl)
and cell service. After many meetings and input from Workforce Development Patricia Moufton Powden
stakeholders it became clear that lack of broadband (BDCC Staff)
and unreliable cell service were symptoms of a larger
and more concerning problem: lack of economic
development. In order to respond, SeVEDS incor-
porated as a non-profit organization and established
a legal affiliation with the Brattleboro Development
Credit Corporation.

In short, low wages, rising cost of living, and limited
job opportunities are creating a disconnect between

Southeastern Vermont’s perceived sense of economic
security today and a future that looks anything but
secured, especially for younger residents. Failure
to address that disconnect will result in many
Southeastern Vermonters continuing to search
for economic opportunity elsewhere.

50 CaII to Actlon

SeVEDS S.M.A.R.T. CEDS Repor

http://seveds.com/wp-content/uploads/2012/08/FINALCEDSReport.2013.pdf




Using the data that SeVEDS has outlined, this section
will state four core goals and the six objectives that
will help us reach those goals. Under each objective
are a series of strategies intended to directly incor-
porate the region's challenges and opportunities and
which provide themes for improving the region’s
economy. These goals, ob]ectives and strategies are
leasure success in

Goal |: Reverse population decline
¥ Increase population from 201 | baseline of 44,266
(estimated) to 46,266 by 2018.

¥ |ncreasing proportion of 25—44 year-olds from
219% to 25% of total population by 2018.

& Double the percentage of foreign-born residents
in the region from 3.5% to 7% of total population

Goal 2: Increase the number of well-paying job!
B |,054 new jobs at $46,340 and 702 new jobs at
$42,130 by 2018.
(new regional average wage goal)
B Increase wages of 4,650 jobs by $5,000 per year.

¥ Increase median annual income for associates/
some college from $27,869 to $32,328.

B Increase median annual income for bachelor’s
degree from $34,155 to $40,597.

Goal 3: Improving workforce quality
Increase associate degrees/some college and technical
certificates among |8-24 year old age bracket by 2018.

Goal 4: Raising household income relative

to surrounding areas
B $174M in new wages and $470M in new GDP.

¥ Reach regional GDP of $3.07B.

Improve the ratio of net earned income
Qtotal income from .566 to .65.

Objective |: ACtTegionally.

Strategy 1.1 Implement a regional, asset-based
S.M.ARR.T CEDS and ecosystem, which expands
public, private and non-profit collaboration with a
common strategic vision that is annually updated.

Action Plan 1.1.A Expand representation and
engagement of private sector in the SeVEDS
initiatives and board.

Action Plan 1.1.B Institutionalize a culture of
collaboration across boundaries by formalizing

a Technical Working Group (TWG) as a regional
Subject Matter Expert (SME) of economic and
workforce development professionals and
educators drawn from across the region in
collaboration with BDCC and Windham Regional
Planning Commission (WRC) staff. The TWG will
bring together community, workforce develop-
ment and planning practitioners in the region to
share knowledge and opportunities to advance the
pace of regional and local economic development.

SMART Goals

http://seveds.com/wp-content/uploads/2012/08/FINALCEDSReport.2013.pdf

Action Plan |.1C The Southeastern Vermont
region will achieve a good to excellent rating for
best practices in regional CEDS and collaboration
Y end of 2018.

Strat§gy |.2 Maintain a regional economic
develofment planning organization, including funding,
to updale and guide implementation of the CEDS.

Actign Plan |1.2.A Prepare and maintain 3-year
budggts for operations and initiatives.

A( on Plan 1.2.B Develop and implement a

$ 0 000 in 2015 from the private sector.

Action Plan 1.2.C Commit public sector
partners to multi-year investment commitment.

Action Plan 1.2.D In conjunction with WRC and
BDCC, support towns incorporating the CEDS
strategies as appropriate in their economic
development planning.

Strategy 1.3 Create redevelopment capacity in
the Southeastern Vermont region.

Action Plan |.3.A Research legal options for
the creation of a SeVEDS redevelopment authority
unrestricted by town or village boundaries.

Action Plan 1.3.B Conduct an inventory and
assemble a database of distressed and/or vacant
properties with redevelopment/re-use potential.

Action Plan 1.3.C Conduct a market possibilities
assessment for commercial and industrial real estate.

Action Plan 1.3.D In 2015, set goals for number
of properties to be redeveloped and capital
investment attraction.
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RDO Data Opportunities
JE I

m Emphasis on Sector Strategies in Workforce
Innovation and Opportunity Act (WIOA)

m Increased competition among firms as well as
convergence in products for GIS and market
research data (e.g., retail studies)

m Federally sponsored high-quality data services
with estimates for undisclosed data & custom
region builds for RDOs



HOME ABOUT WHAT'S NEW? CONTACT

YOUR PORTAL TO US. DATA

Supported by the U.S. Economic Development Administration

m data profiles maps tools guidance

STATSAMERICA

What type of application are you looking for?

Just show me the list »

24

usa
STATES
in profile

Find information on the demographic
and workforce data for any of the 50
states.

-
COUNTY-METRO ™ .~
side-by-side ~ -

UNDER CONSTRUCTION: New
version coming soonl

OCCUPATION

Individual profiles for all cities and
towns nationwide.

o INNOVATION
'f INDEX

E Compare regions and
assess innovation
capacity.

CITY-TO-COUNTY
FINDER

Enter a city to find out the county
where it is located.

Your one-stop
destination for
economic development
data sites and tools.

MEASURING
L i DISTRESS

Quickly calculate
whether a county,
region or neighborhood meets certain
federal grant thresholds.

/o INDUSTRY
/4% CLUSTERS
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The White House
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A White Houze fact sheet released to
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