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Preparing for the Next Disaster:
What | Wish | Had Known



It happens in an instant







Night time is the worst

CANON CITY COLORADO JUNE 11,2013



The Morning After
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WE'RE STILL STANDING




EDA EMERGANCY MARKETING GRANT

WHAT WE WISHED WE HAD KNOWN
HOW TO BE ORGANIZED
WHO WERE THE KEY LEADERS
WHO DOES THE PUBLIC GO TO FOR ANSWERS
THE ROLE OF EMERGANCY MANAGEMENT
INFORMATION — INFORMATION - INFORMATION




